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Abstract

This paper aims to study media in the view of Nursi and its relevance to the Indonesian context. Sa’id Nursi was not a media scholar but he showed some important principles of media in his work. These principles can be implemented to today’s social issues of media use. Methodologically, this study is done with three stages, namely: exploring the Nursi experience of media; building a valued media model, and relating it to media issues in Indonesia. Using these ways, I find out that Nursi placed media as a great bounty of Allah and a form of Islamic civilization reflecting the ma’nai harfi understanding. Besides, Nursi predicted the negative media use in terms of “the Dajjal appearance” and “Satanic broadcasting” causing media badness. The Dajjal seems like a symbol of a colonializing despotic of the world. Based on this view, Nursi suggested a valued media model, namely the ma’nai harfi model in comparison to other concepts of the media model. The media presence points to Allah as the Creator and the Ruler. Therefore, media technology must be a means of universalizing God’s teachings, and media practitioners play a significant role in fulfilling God's rules and human needs of information at the same time. In the field study of Indonesia, what Nursi predicted is seen from media activities that reflect the Dajjal and satanic broadcasting. It mostly spreads hoaxes, hate speeches, and amoral content on the Internet where each individual frames the information as he needs. People can upload, download, and share information freely. As Dajjal characteristics stated by Nursi, people can frame the information to rule (colonialize) the world to satisfy their material needs. One of the unavoidable situations of Indonesia is the power of the secularist group through social media in de-Islamizing media space by labeling Muslims as kadrun (violent extremist group) and some vocal Muslim leaders are sued in court. Therefore, the religious trend of media, such as da’wah media, tabligh media, online recitation (ngaji online), and virtual pesantren that focus on spiritualizing media to counter secularism, is a necessity following the Quran’s media civilization mentioned by Nursi. 

Keywords: Said Nursi, Risale-I Nur, Ma’na-yi Harfi Model, Islamic Media, Media Use, Indonesian Context.
A. INTRODUCTION 
Nursi da’wah movement is a non-political movement that emphasizes a commitment to Islam's universal values.
 Da'wa of Nursi grew and developed initially in the secular era under the Ataturk regime in Turkey.
 Today the influence of his da'wah reaches all over the world along with globalization. Even, his work “Risale-i Nur” itself is light amid of the many negative influences caused by globalization. He strongly believes that the Qur'an is able to answer all the challenges of modernity, including providing a valuable stimulus for modernity's defects. 
 Through Risale-i Nur, Nursi proved that al-Qur'an is a contextual book and is compatible with various changes.
One of the current social challenges is the presence of new media, which often harms people's lives. It happens because the new media's open and interactive nature gives each user freedom to appear a bad thing using the media.
 Some media users are good-oriented by spreading benefits to many people and not a few who use the media as suggestions for badness and evil. This situation requires spiritual values ​​that can guide media activities so that they can benefit society. 

In this context, Nursi offers a viable media concept. Nursi views that media is the fruit of civilization and the miracle of the Qur'an. He seemly emphasizes the framework of ma'nai harfi and ma'nai ismi in seeing the media’s existence, functions, and activities. Furthermore, Nursi views that when the Dajjal appeared; the means of communication are very rapidly advancing, which indicates that various wrongs occur through the media. The media study using Nursi’s perspective is very distinctive because Nursi is a figure against secularism, and the media is one of the propaganda media for secular values ​​itself. Nursi, through his work, tries to provide spiritual values for media activities. 
These considerations encourage me to study the subject further. The study is expected to see Nursi’s contribution in solving negative media issues impacted by globalization. Moreover, this study becomes different because no previous studies have specifically examined Said Nursi's thoughts of media using ma’na-yi harfi framework.
B. METHOD OF THE STUDY
This paper is a qualitative-interpretative study in the form of library research related to field cases the happened in Indonesia. The data source in this paper is (1) the Risala-e Nur collection, especially The Rays (2008) that contains the media discussion, and (2) online observation of media activities in Indonesia. 

Data collection is done by the reading of Nursi's works, taking notes on matters related to the media, connecting Nursi's media concepts with the understanding of ma’nayi harfi, and drawing conclusions. The stages of writing are carried out by, first, identifying Nursi's works which are discussed with the media; second, exploring the concept of ma'nayi harfi in media from Nursi's mind; third, photographing cases that occurred in Indonesia. Indonesia’s case is considered as one of the portraits of media activities that Nursi predicts in his work because Indonesia is a democratic country with a Muslim population as the majority. 
C. RESULTS AND DISCUSSION


1. Nursi’s Experience with Media in His Life
Nursi has his own experience related to the media's presence, so that he is accused of being anti-modern products. Nursi views the media as part of the fruit of the al-Qur'an civilization that must be utilized for the advancement of Islamic da'wah and grounded in the Qur'an. He even encouraged Muslims to master it, although he was ultimately accused of being against modernity products. It can be seen in his following statement: 

“….And in the explanation in the Twentieth Word of Qur'anic predictions about the wonders of civilization. I said concerning the allusions of one verse that the unbelievers would defeat the Islamic world by means of the railway. Although I urged Muslims to work towards these wonders, I am accused at the end of the indictment because of the previous public prosecutor's malice of "opposing modern advances like the railway, airplane, and radio.”
  

This statement shows that Nursi supports media civilization but still must be founded on full awareness of religious values. It is the fundamental thing of technological advancement. Value-based progress must be a concern for Muslims so that progress positively impacts human life's sustainability, not progress that brings damage.
 Nursi is an adaptive figure with technological advances as long as it is used for good. It supports the concept of Islamic media/communication and spiritualizing new media of Nurdin Rusli and Hamid Mowlana. For both, the media can be used to spread benefits based on moral and spiritual values.
 
Besides, Nursi tends to divide the media into two forms. First, an intermediary tool that connects one region to another, one person to another, one community with another community, so “airplanes and railways” are included as a means of communication in his work.
 Second, media as understood in the communication-media world, such as radio, telegraph, telephone, and newspaper.
 These modern products are not a problem for Nursi. Nursi's concern is the use of the media for the greater benefit of many people's lives.
2. The Ma’na-yi Harfi Concept

The ma'nai harfi itself is the opposite of ma'nai ismi.  Nursi explains as follows:

“All things other than God, that is, the universe, should be looked at as signifying something other than themselves (ma’na-yi harfi) and on His account. It is an error to look at them as signifying only themselves (ma’na-yi ismi) and on account of causes….Thus, when considering bounties, the Bestower of the bounties should spring to mind…when looking at causes, one should think of the True Causer of Causes.”

Necati Aydin elaborates more that all things and events existing in this world, whether physical, social, or psychological, are signs or symbols coming from God (Allah) that have certain meanings and essence. In this way, God is a ruler preparing the world with signs to know Him. Meanwhile, scientists see the world with the view of "ma'nai ismi" based on the material itself, so they do not know the true meaning of something.
  The mânâ-i harfî approach considers the observed phenomena as God's work and gains knowledge about God's attributes by reading pure scientific knowledge as unveiled signs (ayat).
 What appears in the world is clear evidence of His existence. It is different from Ibn Arabi, who saw that nature merges with God through the concept of Wahdat al-Wujud. In Nursi's view, the reality is static, constant, and does not change, and true knowledge must refer to objective reality, as stated in the theory of correspondence. For instance, Al-Razzaq (the Provider)'s name requires beings' actual existence to be provided. This way is known as subjectively-objective because it is also based on subjective experience (ana) besides being based on object phenomena.

Furthermore, the ma'nai harfi concept can be found in the Qur'an (Surat al-'Alaq) in terms of receiving the first revelation. Prophet Muhammad p.b.u.h was instructed to read three times, and what he read was signs (ayat) of God (kawniyyah). Therefore, it can be distinguished between the secular worldview and the tawhidic worldview. Nursi used Tawhidic worldview as a solution for social life, opposing a secular worldview. 
3. Basic of Nursi’s Ma’na-yi Harfi View in the Media Field
Ma'na-yi harfi thoughts of Nursi in the field of media can be seen in the following quote:

“The strongest of all was this, that I said in one place that Almighty God's great bounties of the airplane, railway, and radio should be responded to with great thanks, yet humankind had not done this and had rained down bombs on men's heads with the planes. While thanks for the vast bounty of the radio would be shown by making it a universal million-tongued reciter of the Qur'an which would allow people all over the earth to listen to the Qur'an.”

This statement shows that Nursi tries to connect the existence of radio and all means of communication (media) to Allah. That is why he showed that as a form of gratitude to Allah, the means of communication should be used as a means of listening to the Qur'an so that many people know about the Qur'an and memorize it. In other words, Nursi is not only talking about the physical object of the communication means but Allah as the Giver of advancement in communication. By ma’na-yi harfi, the existence of media and all its functions as providers, controllers, and disseminators of information, or as space where people communicate and exchange information in their daily lives, not only stop at the object of the media itself and its functions. Therefore, media technology must be a means of universalizing God’s teachings, and media practitioners play a significant role in fulfilling God's rules and human needs of information at the same time. 

In addition, the form of Nursi's ma'na-yi attitude in the media field is seen in his rejection of media activities reflecting the actions of Dajjal and Satan. The discussion about the media and Dajjal's behavior in Nursi's work can be clarified through a description of the progress of the Internet.

Nursi does not mention “the Internet” in his work, but he does provide some descriptions of the Internet's inherent characteristics. The Internet is characterized by openness and freedom of information. Its users are free to convey and respond to messages through their media platforms. Besides, the Internet strengthens individualism in which people can do something (give, respond, and share information) based on their desires.
  
Nursi describes this new Internet-based media's characteristics by stating that the Dajjal arrival time is an era of advancement in communication tools.

"It is said in a narration: "The day when the Dajjal appears all the world will hear. He will travel the world in forty days and has an extraordinary donkey." God knows best, provided that such conditions are completely authentic, they predict quite miraculously that at the time of the Dajjal, the means of communication and transportation will have become so advanced that an event will be heard by all the world in a day. It will be announced on the radio and heard in the east and west and read about in all the newspapers. A man will travel the entire world in forty days and see the seven continents and seventy countries. These narrations thus miraculously predicted the telegraph, telephone, radio, railway, and airplane many centuries before they appeared."

In the above quotation, Nursi saw that the ability of the Dajjal to travel around the world for forty days was a sign that at that time, the advancement of communication tools had rapidly advanced so that it was possible to travel around the world in just forty days. At the time of the internet's advancement today, it is not just forty days; people can access information about other countries through YouTube and other platforms that provide it. Besides, the Dajjal is a symbol of the end times where evil is rampant. Dajjal as God offers and deceives people with happiness and enjoyment. Many people deify it. Nursi saw that the presence of the Dajjal was related to the advancement of communication tools. There will be a lot of damage and munkar at the end of time from communication tools.

Furthermore, Nursi said:

"The Dajjal will be heard of not only by the title of Dajjal but as a despotic monarch. Furthermore, he will travel not to occupy lands but to cause corruption and disorder and to mislead people. His mount or donkey will be either a train---one ear or head of which is an infernal firebox and the other ear of which is a false paradise, beautifully adorned and furnished; he will send his enemies to its fiery head and his friends to feasting head---or an awesome automobile, or airplane, or….."
 

It shows that the Dajjal is depicted as a despot who rules the world to cause harm and mislead people. Today the easiest platforms to mislead people are the Internet or new media. Hoaxes and false truths can be built up through the media and spread worldwide so that people are deceived. The despot is like the ruler of the media. The masters of the media are the masters of the world because they can build the world according to their inclinations. It is seen implicitly in Nursi's statement about radio news and Satan. Nursi told:

"...Then someone asked: "When he dies, Satan will proclaim loudly to the world from 'Dikili Tas' in Istanbul that so-and-so has died." So I said: "The news will be broadcast by telegraph." However, I heard shortly afterward that the radio had been invented, and I realized that my answer had not been completely accurate. Eight years later, while in the Darü'l-Hikmet, I said: "Satan will broadcast it to the world by the radio..."

This implicitly shows Said Nursi's view on the relationship between Satan and Radio. Radio as one of the advanced media technologies in Nursi's time will be controlled by Satan to spread negative content. It is seen how someone's death is exploited by Satan broadcasting through the media for worldly interests.
This form of negative exploitation in the media is described by Branston and Stafford's who stated:"...a sense of public and private is being eroded, with Facebook and other sites allowing violent verbal abuse, bullying, and ignorant comment in ways that would not be allowed in a property 'public' space. There are also concerns about the global spread of pornographic discourses."

In that context, the Islamic media principles of Said Nursi could guide the use of new media full of openness and freedom. Nursi's views seem distinctive in comparison to other scholars. Nursi encouraged media progress as a modernity product, but he emphasized the media use for promoting peace and the beautifulness of the Quran's content to the whole globe. In certain conditions, for Nursi, media usage must be oriented to counter other negative culture penetration. It supports the views of Mohd. Shuhaimi Bin Haji Isha and Sohirin Mohammad Solihin
 who see the importance of using media to promote positive content to the world, and Wafa Abu Hatab
 who emphasizes the urgency of attidue and morals in social media. This means that the media can be used openly and freely for various purposes while still taking into account the good goals of the media.
4. Divine-Human Communication Approach

One of the concepts of Islamic communication that can be related to the concept of ma'na-yi harfi of Sa’id Nursi is the concept of Divine-Human communication. This model is the opposite of the conventional communication model that is horizontal and linear consisting of message sender, channel, and recipient. In this conventional communication, ideology dominates each person.
 But, it is criticized for going against communal conceptions of communication linked to community building and dialogue.
 Meanwhile, the Divine-Human concept is hierarchical in which God (Allah) is the absolute sender/source of the message and humans are the recipients. The  model  explains  that  the  Qur’an  has  outlined three  possible  ways  by  which  God  communicates  with human beings: through inspiration, from behind a veil, and by  sending  a  messenger.
 
In today’s context, the Divine-Human communication  model could  be  best  explained  by  the situation   of   reading,   learning   and   disseminating   the message  of  God  from  the  Quran.  According  to  Amer Gheituri and Arsalan Golfam, reading the Quran, which they  refer  to  as  God-man  communication,  is  far  more complex.  The  complexity  is  mainly  due  to  the  fact  that God  is  not  an  author  in  the  ordinary  sense  of  the  word. Gheituri  and  Golfam further  explain  that  reading  the Quran  is  to  stand  in  the  presence  of  God.  This  presence can  make  reading  and  understanding  the  Quran  a  really different experience.

Divine-human communication process is related to two forms of Allah signs (ayat), namely Qawliyyah and Kawniyyah. The qawliyyah is in the form of communication that occurs when humans read the Qur'an with personal experiences. Meanwhile, the kawniyyah occurs in the process of human interaction with fellow humans, every sign, event, or phenomenon that exists in the universe. 
In the context of media communication, the divine-human communication model is related to ma'na-yi harfi in Nursi's view. Media communication activities can be standing on the awareness of full moral responsibility to God (Allah) and social humanity simultaneously. 
5. The Relevance of Nursi’s Teachings for the Media Issues in Indonesia

Indonesia is one of the Islamic countries that became the area of ​​​​Said Nursi's da'wah through Yasayan Nur Semesta.
 In the context of media issues, Nursi’s media thoughts described in Risale-i Nur can be seen from several media issues that occurred in Indonesia between Islamic and secular media.

Media portraits in Indonesia can be divided into several groups:

1. Non-Religious Mainstream media. This type of media is dominated by mainstream media, such as TV One, Metro TV, Indosiar, SCTV, RCTI, Trans7, and others. There is a variety of information in this media. The owners of the media are the capital owners which are entrepreneurs. It is a medium with a commercial orientation.

2. Religious Mainstream media. This type of media is represented by media of civil Islamic organizations, such as Nahdlatul Ulama with Aswaja TV, Muhammadiyah with TV-MU, and also includes Salafi groups with Rodja TV, and so on. This media is concerned with public issues and tends to be more da'wah oriented. It is financially based on the power of the community.

3. Religious social media. It developed since the advancement of the Internet. Some are directly owned by certain institutions, communities, and religious leaders in a structured manner so that any shared religious information is controlled properly. There are also those who are cared for by any anonymous individual who only uses religious content for personal gain. Usually, they often cut and combine one video element with another video containing different religious views, to gain public sensation to increase viewers and subscribers.

4. Secular social media (anti-religious), is also evolving along with the advancement of the Internet. Secular social media is generally dominated by influencers and buzzers who work for the benefit of certain people, groups, or institutions. They are actually the anti-thesis for the religious media. So, all their efforts are to fight religious content that is shared by religious media.

Now, I prefer to focus on the last one, namely the secular social media. What is described by Nursi in Risale-i Nur regarding the Dajjaliyah media or Satanic broadcasting is confirmed by this secular media activity. They provoke the ummah with divisive social media content. It is seen as follows:

A person with the initials AJ, on his Twitter, calls Islam brought from Arabia as an arrogant religion because it forbids the original culture and local wisdom that exists in Indonesia.

"Yang arogan di Indonesia itu adalah Islam sebagai agama pendatang dari Arab kepada budaya asli kearifan lokal. Haram-haramkan sedekah ritual laut sampai kebaya diharamkan dengan alasan aurat. Ritual tradisi asli dibubarin alasan syirik, pake kebaya dibilang murtad, wayang kulit diharamin, dan masih banyak lagi upaya penggerusan pemusnahan budaya lokal dengan alasan syariat.. kurang bukti apalagi islam memang arogan terhadap kearifan lokal?"
 

("Islam is an arrogant religion in Indonesia, the religion of immigrants from Arabia who destroys the original culture of local wisdom. They forbid the alms of the sea ritual until the kebaya is forbidden on the grounds of covering the genitals. The rituals of indigenous local traditions are disbanded for reasons of shirk. Wearing the kebaya is considered an apostate. Wayang kulit is forbidden, and there are many other attempts to destroy local culture on the grounds of shari'a. There is no lack of evidence, Islam is arrogant towards local wisdom”).

This tweet is intended to reply to the tweet of an Ustadh with the initials TZ. TZ is one of the Islamic leaders in Indonesia who has now passed away. Apart from the personal pros and cons between AJ and Ustadh TZ, it seems that AJ's tweets lead to a general negative justification for Islam as an arrogant religion.

Or for example, a tweet by a person with the initials DS on Twitter on Saturday, March 13, 2021. He called one of the Islamic preachers "kadrun." He also considered that the Kadrun preacher was only busy maintaining a beard but rarely used his mind when lecturing. We wrote: “Selamat pagi wahai para kadrun yang sibuk memelihara jenggot tapi jarang menggunakan akal. Sehat-sehat selalu ya, gada kalian kurang rame dunia permedsosan“ (Good morning, O kadrun who are busy with beards but rarely use their minds…).”
 Kadrun is an abbreviation of Kadal Gurun (Desert Lizard) to insinuate/insult Islamic preachers coming from Arab lands which are indeed dominated by the desert.
Furthermore, radical issues or suicide bombings are often attributed to Islam. A person with the initials AA commented on the suicide bombing in front of the Makassar Cathedral, Indonesia. AA seems to believe that the suicide bombers are radical Islamists. “Sebuah ledakan terjadi di depan Gereja Katedral Makassar. Bom meledak sebelum pelaku masuk ke gereja. Masih tidak percaya ada Islam radikal?” (“An explosion occurred in front of the Makassar Cathedral Church. The bomb exploded before the perpetrator entered the church. Still don't believe in radical Islam?"). This was posted via a tweet on Sunday, March 28, 2021.

The terms “arrogant, kadrun, and radical” attributed to Islam are terms that are always popularized through social media by paid buzzers in Indonesia to fight the wave of Islamic moral power on the other side. Secular media buzzers see the Muslim power if they are united so this power must be destroyed by labeling negative things to Muslim life, so Muslims are being divided based on political interests. What is depicted in Indonesia proves the truth of Said Nursi's thesis about the existence of secular media which destroys the morals of Muslims, particularly the moral of unity. In fact, according to Nursi, the biggest problems for Muslims are ignorance, poverty, and division.
   

To provide solutions to these negative media issues, the offered model which is the ma'na-yi harfi model can be considered. For Nursi, morally, the media must be oriented as an effort to realize the values ​​of goodness based on awareness of accountability before God. It is relevant to Mowlana’s theory of Islamic communication in which the principles of tawhid, taqwa, amanah, amr makruf nahyi munkar ummah can be implemented in responding to secular media activities.  His saying emphasizes the importance of connecting to God in communication media activities. He criticizes the Western concept of journalism that is not based on moral values causing many negative impacts. It also supports the opinion of Osman Koroglu and Ozhan Tingoy.

Based on Nursi's thoughts using ma’na-yi harfi perspective, then "Ana," who is constantly connected to God, will encourage the birth of the following things, namely:

1) News/information that is built on awareness of the usefulness

2) News/information is built to describe a form of recognition of social facts, which is God's will.

3) News/information is built with individual interpretations based on divine morality facts to avoid corrupt actions against facts.

4) News/information is built to seek and find the truth as a manifestation of al-haqq, not as a mere manifestation of individual desires. 
Besides, the religious trend of media, such as da’wah media, tabligh media, online recitation (ngaji online), and virtual pesantren (Islamic boarding school) that focus on spiritualizing media to counter secularism, is also a necessity following the Quran’s media civilization mentioned by Nursi.  

CONCLUSION

This study can be the basis for the building of Islamic communication in which the Islamic media is also a part. The author argues that Said Nursi thought of media existence is using the ma'na-yi harfi approach. It can be seen in his efforts to link the existence of the media and all its functions to Allah as the Giver of grace. Nursi then encouraged people to use the media for the benefit of grounding the Qur’anic teachings. More importantly, Nursi rejects media existence that characterizes the nature of Dajjaliyah and Satan that make the media a vehicle for spreading negative things damaging the people.

Nursi’s thought is happening in the world today, one of which is in Indonesia. Media with Dajjaliyah and Satanic characters that only care about material interests are trying to damage the morals of Muslims so that the Ummah is divided. The content it displays is not based on ma'na-yi harfi awareness in which every event, incident, or anything that will be constructed as news content (information) is related to Allah as the sole owner of information as described in the concept of divine-human communication. Ma'na-yi harfi requires media work to be tied to divine values ​​that encourage goodness and benefit for humanity.
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